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CapComm Agency 

capcommagency@gmail.com 

Athens, OH 45701 

April 30, 2013 

 

Susan Roth 

Susan@ruralaction.org 

Development and Communications Director 

Rural Action 

  

Dear Ms. Roth: 

  
CapComm Agency would like to take this opportunity to thank you for allowing us to work with 
your organization, Rural Action. This project has given us experience that we will value as 
young professionals entering the workforce. We enjoyed learning about all the programs and 
services offered by Rural Action and loved seeing the passion all of the employees there have for 
the organization. 
  
We have compiled a report of our research findings as well as a proposed communication plan 
and budget that will help spread awareness of Rural Action and hopefully give residents of 
Appalachia the motivation to become members of Rural Action. If you have questions or 
concerns about anything in the report, please don’t hesitate to contact the email listed above. 
Once again, thank you for this opportunity, and we hope our findings and recommendations will 
help further the success of Rural Action. 
  
 
 
 
Sincerely, 
CapComm Agency 

  
Brittany Bains, Account Executive 
Haley Underwood, Assistant Account Executive 
Heather Bartman, Research Coordinator 
Natalie Foy, Research Coordinator 
Noah Sacksteder, Creative Strategist 
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Executive Summary 

Rural Action, an Appalachian based eco-sustainability non-profit, reached out to CapComm 

Agency with the task of developing a comprehensive strategic communication campaign aimed 

at increasing membership and awareness among long-term citizens of Appalachia. Although 

Rural Action benefits from the growing popularity of the “green” movement, the organization 

remains concerned include their low-levels of participation from community members, 

membership concerns and staffing restrictions. 

Utilizing in-depth interviews and surveys distributed to permanent citizens of Appalachia, 

CapComm Agency was able to determine the public’s current perceptions regarding Rural 

Action and expectations for membership benefits.  Due to the unique communication challenges 

in the rural Appalachian region, such as unreliable cell phone and internet service, Rural 

Action’s primary media consist of newspaper coverage, radio spots, and newsletters. CapComm 

Agency determined Rural Action’s current problem was a general lack of their public’s 

awareness regarding the organization as a whole and the benefits of membership. In order to 

better understand the problems facing Rural Action, CapComm Agency began the research 

process by dividing the publics into three audiences. The primary target audience consists of 

long-term Appalachian citizens. These are people invested in their community and, 

consequently, the environment surrounding it. The secondary target audience is temporary 

Appalachian citizens, such as Ohio University students and temporary faculty. Finally, the 

tertiary target audience is the members of other sustainability and environmental organizations 

with similar agendas.   
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Situation Analysis 

Problem Statement 

Rural Action currently has a database of about 1,000 people, including 750 paying members. The 

main problem for the organization has been reaching out to citizens of 32 counties in Ohio’s 

Appalachian region, with specific focus on Athens and nearby counties. In order to gain 

interested members, Rural Action must first find out what the community’s current perceptions 

of and expectations for the organization are. Furthermore, since the Appalachian region is 

primarily rural and does not always receive reliable cell phone and internet service, reaching 

members of these communities via the common mediums of emails and eNewsletters is not 

always feasible. Because of this, reaching potential members of the community in a cost-efficient 

manner has been difficult. Once Rural Action successfully communicates with and educates the 

community, further communications must be tailored to the needs of the audience.  

  

Internal Environment 

  

Mission 

According to ruralaction.org, “Rural Action’s mission is to foster social, economic, and 

environmental justice in Appalachian Ohio. Together, we envision a region of clean streams, 

healthy forests, thriving family farms, meaningful jobs for everyone, lively towns that remember 

local history and celebrate their stories, music, arts, and crafts, and people working together to 

make this vision a reality. Rural Action builds model sustainable development projects and 

encourages a broad civic conversation around Appalachian Ohio’s assets in order to create 

sustainable development paths for the region.” 
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Organizational History 

In the mid-80s, the Appalachian Ohio Public Interest Campaign (AOPIC) began as a group of 

advocates focused specifically on environmental and economic justice. Its’ main focus was to 

lobby state and federal congresses to pass legislation that would benefit the land and people of 

Appalachian Ohio. 

  

In 1991, the group was renamed Rural Action and it took this opportunity to redefine its mission, 

structure, and goals. Instead of focusing on policy change, the organization focused on educating 

its members. It created a “Strategy for Rural Renewal” which has defined Rural Action’s work 

for over a decade. The “Strategy” is based on Rural Action’s three pillars of sustainable 

development: economy, equity and the environment. 

  

Since its restructure, Rural Action has further developed sustainability programs that educate the 

people and cultivate the Appalachian Ohio Area. These programs include: sustainable 

agriculture, sustainable forestry, watershed restoration, environmental education and 

Appalachian Ohio Zero Waste Initiative. Rural Action also works with many AmeriCorps 

members who volunteer within each program in the Appalachian area and around the world. 

Finally, in efforts to continue growth, Rural Action has a donor committee that reaches out to 

potential members and donors. 

  

Publics Served 

Primarily, Rural Action serves anyone living in Appalachian Ohio (32 counties) or having 

emotional ties to the area. However, each project serves a different constituency. The sustainable 

agriculture program benefits everyone in Appalachia as they educate people all over the region, 
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but the zero-waste initiative benefits those who are solely within the Athens-Hocking solid waste 

district. 

  

Organizational Structure 

There are three internal directors and multiple other program coordinators within the 

organization. The Executive Director oversees all program directors. The HR/AmeriCorps 

Director manages all of the AmeriCorps volunteers. The Development and Communications 

Director has a few employees whom she supervises as well. There are also directors for each of 

the organization’s five programs. The organization includes a Board of Directors who oversees 

the organization and its endeavors. 

  

Rural Action places 14 AmeriCorps volunteers throughout the organization’s programs and 

across the regions these programs serve. From 1994 to 2009, the organization was one of the 

largest rural development AmeriCorps VISTA programs in the United States of America. 

Community volunteers also make up a large part of the Rural Action group. 

  

Organizational Performance 

Upon its formation, Rural Action was viewed as an opposition group. However, as the “green” 

fad has grown in popularity, so has community interest in Rural Action and its purpose. 

However, a recent change in leadership (about five years ago) caused internal struggles and 

confusion. Regardless, the organization has pulled through with a steady membership and staff 

base. Main concerns include their low-levels of participation from community members, 

membership concerns and staffing restrictions. 
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Internal Publics 

Rural Action’s internal publics consist primarily of staff, paying members, volunteers, and 

AmeriCorps members who are contacted directly via email, phone and mailing lists. Within 

Rural Action’s organization, the members participate in an energy committee, finance 

committee, a donor committee and a development committee. A special advisory board runs 

Rural Action’s produce auction, and each regional watershed has a community group supporting 

and advocating Rural Action’s work.  

  

Internal Communication 

In order to communicate among internal publics, Rural Action primarily uses email, especially 

for day-to-day activities. They also have internal monthly written reports, staff meetings every 

other month and monthly leadership staff meetings. 

  

External Environment 

  

Reputation 

Rural Action is understood to be a sustainability non-profit by those aware of it. However, 

because of its monetary and personal limitations, those in its region do not commonly know it. 

Additionally, when people are approached regarding Rural Action, its many projects could cause 

confusion, hindering their ability to develop interest. Finally, some may still see Rural Action as 

the politically focused organization that it was, without knowing that it is now centered on its 

members and beneficiaries. 

  

Media 
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Rural Action has been featured in the Athens Messenger and Athens News regularly for a few of 

its specific programs. It also gets coverage from WOUB and newspapers in Morgan and Perry 

County. Its partners also send out coverage in their respective newsletters. In the areas that Rural 

Action serves, there are opportunities for more than 50 media outlets to feature work on the 

organization’s initiatives. This provides the opportunity for its media coverage to grow. Outside 

of Rural Actions direct constituents, their programs and missions have potential for reaching 

many more media organizations. For example, the New York Times contacted Rural Action to 

be featured in a story about of one of its programs. 

  

Target Audience 

Rural Action’s main target audience is residents of Appalachian Ohio, more specifically in the 

32 counties in the Southwestern region. However, Rural Action has members across the globe. 

The audience members differ greatly, and thus can be divided into three different “Target 

Audience Types”: 

  

Primary Target Audience: The Primary Audience consists of long-term Appalachian citizens 

including families, business owners and community members. These people are invested in the 

Appalachian area and are likely to invest their time and money to support Rural Action. 

  

Secondary Target Audience: The Secondary Audience consists of temporary citizens of the 

Appalachian Ohio area, including Ohio University and Hocking College students. 

  

Tertiary Target Audience: The third group is made of up members of those organizations with 

similar goals as Rural Action, such as The Sierra Club, The Ohio Environmental Council, 
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Greenpeace, National Sustainable Agriculture Coalition, Greater Athens Sustainability Project, 

Athens Conservancy and the Sustainable Living Organization. 

  

 Competition 

Rural Action is unique; there is no organization that is a direct competitor. It is not a “traditional 

business” in the American mindset. Potential competition could include groups such as: 

Sustainable Living Organization, GASP (Greater Athens Sustainability Project), The Athens 

Conservancy, Appalachia Ohio Alliance, Hocking River Commission, Buckeye Forest Council, 

Dysart Defenders, Hocking Voice, ACEnet (Appalachian Center for Economic Networks) and 

GEO (Green Energy Ohio). 

  

Opposition 

Rural Action encounters opposition from groups that think it is not taking enough action against 

certain issues. An example of this would be on the issue of fracking. Some concerned citizens of 

Appalachia believe that Rural Action is not taking enough steps to counter fracking. In this way, 

Rural Action experiences some opposition from activists. Instead of taking drastic measures, 

Rural Action aims to educate people and start a dialogue rather than outwardly disapprove of 

issues. 

 

Other opposition could include “big businesses” that may not be environmentally sound or 

responsible. For example, a large oil company might not be in favor of proactively preserving the 

environment, as it might cause their costs to rise. 

  

External Barriers 
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Excluding budget and staffing deficiencies, negative public perception of Rural Action’s 

communal business structure is the main external barrier facing the organization. Without a 

centralized regional department at an urban center, Rural Action faces the risk of losing 

membership and financial support to “big” urban, more aggressive, environmental organizations.  

  

Supporters 

According to their website, Rural Action has partnered with more than 100 other businesses, 

organizations, state and federal entities and groups of community members who contribute to 

Rural Action’s goals in a variety of ways. There are also volunteers whom aide with projects and 

paying members that contribute funds for initiatives and overhead costs. Rural Action has also 

formed a Giving Society comprised of donors who have made a commitment to contribute for an 

extended period of time. Members of AmeriCorps also help to contribute to the staff’s efforts in 

education and projects. 

  

Trends 

A key trend in Appalachian sustainable agriculture and development is its public appeal in 

governmental policy formation. Although sustainable agriculture and development once stood on 

the fringes of public awareness, the movement is becoming mainstream with environmental 

groups and politicians looking to organizations like Rural Action for advice and input.  

  

External Stakeholders 

Rural Action’s external stakeholders consist of its CAN (Central Appalachian Network) partners, 

state and federal politicians and their constituents, Appalachian residents in Ohio, West Virginia 

and Kentucky.  
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SWOT Analysis  

Strengths: Rural Action is a well-respected non-profit organization in terms of its current 

members and other environmental groups. As a non-profit whose central goal is to better the 

Appalachian community and environment, Rural Action does not have any strong opposition and 

currently have a loyal base of members around the world. 

  

Weaknesses: Communication is a challenge because there are a large number of members with a 

variety of backgrounds. These different groups of people respond differently to different 

methods and mediums of communication. Limited staffing has hindered informational updates 

on the website and other mediums of communication. 

  

Opportunities: Many people in Appalachia don’t know about Rural Action, especially in other 

counties around Athens and Tuscarawas. These people have the potential to become dues-paying 

members and future volunteers. Also, Rural Action focuses on environmental issues, a popular 

topic that people have become increasingly passionate about. Learning how to target and 

communicate to those people in this area could be very beneficial and bring about many new 

memberships. 

  

Threats: As a non-profit organization, funding is an issue for Rural Action. They do not always 

have enough money for staffing and project needs. Also, the economy is a threat, especially 

when dealing with those in the Appalachian area, because it makes the certainty of donations 

unclear. Other threats include lack of interest in the organization, lack of volunteers and 
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companies and organizations whose business practices pose a threat to the area Rural Action 

strives to protect. 

  

Research Needs 

The primary goal of Rural Action is to serve the public and the Appalachian environment. In 

order to do so they must understand the citizens of the area. The first research need is to 

determine public awareness of Rural Action. Current public perceptions need to be explored in 

order to know how to effectively communicate to citizens in the future and how to change 

negative thoughts to positive, if applicable. If they know about the organization, it is important to 

determine their motivations (or lack thereof) for joining or not joining. Along with perceptions, 

Rural Action needs to know what programs the public is familiar with and what they expect the 

outcomes of these programs to accomplish. Part of the research should also investigate if the 

public knows how to become a member of Rural Action. If money is a reason that people are not 

interested in joining, they are obviously unaware that volunteering can qualify them as members. 

Because the economic situations of many citizens of Appalachia is not ideal, information 

regarding how much they would be willing to pay is very valuable, especially if Rural Action is 

willing to negotiate membership prices. 
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Research Goals and Objectives 

 

Goal 1: Determine the current level of awareness regarding Rural Action among Appalachian 

citizens. 

Objective: Distribute a survey to the primary target audience asking about their 

understanding of Rural Action. 

Goal 2: Find out if the current perceptions of Rural Action are negative or positive and why. 

Objective: Conduct surveys with Appalachian citizens and ask them to explain their 

opinions and perceptions of Rural Action and its programs. 

Goal 3: Determine if the membership fee is worth the benefits it provides. 

Objective: Distribute a survey and conduct interviews/focus groups with the primary 

target audience to evaluate their personal cost-benefit analysis of membership fees. 

Goal 4: Determine whether or not the requirements for membership are widely understood. 

Objective: Within the interviews and surveys, ask if it is known that membership can be 

achieved by volunteering for the organization. 
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Research Methodology 

 

Quantitative Research Methodology: 

 

Survey Description 

Our quantitative research survey questions were created through group discussion during regular 

meetings. Some questions were very similar to those used to collect qualitative data, and others 

were unique to this survey. The client helped in reviewing the survey and providing feedback 

before data was collected. We administered a four-page paper survey to our target audience: 

long-term residents of Athens and the surrounding area who do not attend Ohio University. The 

31-question survey included 14 close-ended questions, 1 open-ended question, 4 questions with 

the option to provide an “other” response and 12 likert-type questions. The survey took 

approximately five minutes to complete, and 51 total surveys were collected. 

  

Due to the long length of the survey, the opening questions were simply the consent and 

demographic questions where we asked participants the following four questions: if they were 18 

years of age, willing to participate in the survey, permanent residents of Appalachia and if they 

identified as male, female, or other. 

  

The transition questions gauged how important environmental issues were to respondents. This 

helped further the organization’s goals because it gave a general idea of how enthused 

Appalachian residents are about protecting and sustaining the environment along with ways they 

already help the environment. There were eleven questions in this area. 
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The key questions in the survey further the research goals by measuring the current awareness 

and perceptions of Rural Action. Part of this area [PJ1] used likert-type questions to gauge the 

knowledge and attitudes of respondents. All questions focused specifically on Rural Action, its 

efforts, and the willingness of the respondent to become involved. There were twelve key 

questions. 

  

There were three ending questions. These asked if respondents would like to receive more 

information, how they would like to be contacted, and for their information if they answered yes. 

These questions, if answered by the respondents, further the organization’s goals because it 

would add people to their database of contacts for potential new members. 

  

Please refer to Appendix II to view the survey in its entirety.  

 

Our sampling consisted of non-probability convenience sampling and snowball sampling. Many 

group members selected permanent residents within Athens through their place of work. Others 

gave multiple surveys to professors and friends, who then distributed the surveys to their friends 

and family who considered themselves permanent Appalachian residents. We began collecting 

data Monday, April 8 and ended data collection on Sunday, April 14. 

  

Participant Description 

 42 of the respondents are permanent residents of the Appalachian area, but nine are not 

permanent residents. This equates to 82% of the 51 participants living as permanent residents of 

the Appalachian area. 24% (12) of participants have lived in Appalachia less than 5 years, 10% 

(5) have lived in Appalachia between 5 and ten years, 29% (15) have lived in Appalachia for ten 
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or more years, and 31% (16) have lived in Appalachia their entire lives. 6% (3) were not sure 

how long they have lived or plan to live in the Appalachian region. 39% (20) of participants 

identified as male, 59% (30) identified as female and 2% (1) identified their gender as other. 

 

Qualitative Research Methodology 

 

Procedures and Participants Description: 

We decided to focus our research on Appalachian Ohio residents who represent potential 

membership persons for Rural Action. In our first meeting, Susan asked our agency to focus 

specifically on people who represent a potential membership. In order to increase memberships, 

we decided to analyze what factors play into their decision making to discover what the strengths 

and weaknesses of the membership program are. 

 

Rural Action focuses on 32 counties in the Appalachian Ohio region but more specifically on 

Athens county and its six surrounding counties: Meigs, Vinton, Washington, Hocking, Morgan 

and Perry. We decided to specifically research the seven main counties that Rural Action focuses 

on, with each group member conducting two interviews: 

○ Interviewed one person from Perry County  

○ Interviewed one person from Morgan County. 

○ Interviewed one person from Athens County  

○ Interviewed one person from Meigs County. 

○ Interviewed two people from Vinton County. 

○ Interviewed two people from Washington County. 

○ Interviewed two people from Hocking County. 
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The interviewees were selected by randomly selecting listed home phone numbers, and those 

who chose to participate were interviewed. This would be considered a semi-random sample, as 

only 55 percent of Americans still have home phones and fewer have their numbers listed. 

 

The Interviews lasted on average between four and seven minutes to gather the information. 

Each interview was both recorded and then transcribed so we could refer back to our 

transcriptions for themes, direct quotes and insights. 

 

Focus group/Interview Protocol: 

Opening Question: The opening question was intended to develop rapport with the interviewee 

and start the conversation on a positive note. This question did not really help accomplish our 

research goals, but it was a necessary step in the interview process. 

 

Introductory Questions: These questions introduced our topic, the Appalachian environment and 

Rural Action, in a broad way to our interviewees. We started by asking if they spend time 

outdoors and what they like to do. This provided indication of how much contact they have with 

the environment and allowed us to proceed by asking about their feeling regarding the 

environment in their region. This topic provided a smooth segway into the transition questions, 

which delved even deeper into environmental issues. 

 

Transition Questions: After introducing the topic of the environment, these questions allowed us 

to explore how much the respondents already do in an effort to protect the environment and 

gauge their interest in the issue. 
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Key Questions: In this section of the interview, we provided information about Rural Action and 

asked for thoughts and suggestions from the respondents. This aligns with our research goals 

because the main purpose is to gauge awareness of Rural Action and find ways in which Rural 

Action could improve its current offerings to attract more potential members. For example, after 

asking if participants were paying members of other organizations, we asked about Rural Action 

and then about its membership price of 20 dollars per year. We also asked the interviewees how 

they would feel about paying the membership fee versus volunteering to become a member. We 

wanted to find out what benefits people expect from a membership and whether that matches the 

current structure at Rural Action. 

 

Ending Question: At the end of each interview we asked the participant if there was anything 

else they would like to add to the conversation. This gave them the opportunity to freely express 

their opinions about parts of the topic we may have missed. 

 

Demographic Questions: In order to gauge the diversity of our interview sample we asked if the 

respondent identifies as male, female or other. We also asked how long they lived in Appalachia. 

The last question especially provides some insight into how rooted they are in the area. 

 

Quantitative Methodology: 

 

Survey Description 

Our quantitative research survey questions were created through group discussion during regular 

meetings. Some questions were very similar to those used to collect qualitative data, and others 
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were unique to this survey. The client helped in reviewing the survey and providing feedback 

before data was collected. We administered a four-page paper survey to our target audience: 

long-term residents of Athens and the surrounding area who do not attend Ohio University. The 

31-question survey included 14 close-ended questions, 1 open-ended question, 4 questions with 

the option to provide an “other” response and 12 likert-type questions. The survey took 

approximately five minutes to complete, and 51 total surveys were collected. 

 

Due to the long length of the survey, the opening questions were simply the consent and 

demographic questions where we asked participants the following four questions: if they were 18 

years of age, willing to participate in the survey, permanent residents of Appalachia and if they 

identified as male, female, or other. 

 

The transition questions gauged how important environmental issues were to respondents. This 

helped further the organization’s goals because it gave a general idea of how enthused 

Appalachian residents are about protecting and sustaining the environment along with ways they 

already help the environment. There were eleven questions in this area. 

 

The key questions in the survey further the research goals by measuring the current awareness 

and perceptions of Rural Action. For these questions we used likert-type questions to gauge the 

knowledge and attitudes of respondents. All questions focused specifically on Rural Action, its 

efforts, and the willingness of the respondent to become involved. There were twelve key 

questions. 
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There were three ending questions. These asked if respondents would like to receive more 

information, how they would like to be contacted, and for their information if they answered yes. 

These questions, if answered by the respondents, further the organization’s goals because it 

would add people to their database of contacts for potential new members. 

 

Please refer to Appendix II to view the survey in its entirety.   

 

Our sampling consisted of non-probability convenience sampling and snowball sampling. Many 

group members selected permanent residents within Athens through their place of work. Others 

gave multiple surveys to professors and friends, who then distributed the surveys to their friends 

and family who considered themselves permanent Appalachian residents. We began collecting 

data Monday, April 8 and ended data collection on Sunday, April 14. 

 

Participant Description 

 

42 of the respondents are permanent residents of the Appalachian area, but nine are not 

permanent residents. This equates to 82% of the 51 participants living as permanent residents of 

the Appalachian area. 24% (12) of participants have lived in Appalachia less than 5 years, 10% 

(5) have lived in Appalachia between 5 and ten years, 29% (15) have lived in Appalachia for ten 

or more years, and 31% (16) have lived in Appalachia their entire lives. 6% (3) were not sure 

how long they have lived or plan to live in the Appalachian region. 39% (20) of participants 

identified as male, 59% (30) identified as female and 2% (1) identified their gender as other. 
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Research Results: 
 

Goal 1: Determine the current level of awareness regarding Rural Action among Appalachian 

citizens. 

Objective: Distribute a survey to the primary target audience asking about their 

understanding of Rural Action. 

Finding One:  In order to determine current levels of awareness we first asked participants if 

they had heard of Rural Action. The response was about 50/50: 24 of 51 participants had heard 

of Rural Action while 28 of 51 participants had not heard of Rural Action or were unsure. (Q. 

18) 

 

 

Frequencies: Yes: 24, No: 21, Not Sure: 6. 

Maximum: 24 (Yes) 

Minimum: 6 (Not sure) 

 

47% of respondents have heard of Rural Action, 41% have not hear of Rural Action, and 12% 

are not sure if they have heard of Rural Action. 
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Finding Two: In order to gauge how participants gained awareness, we asked participants (if 

they heard of Rural Action) through what channels, if any, they have received knowledge about 

Rural Action. 33 out of 51 surveys had answers provided for this question, and respondents 

could check as many options as applied. Our research shows that the most common medium of 

Rural Action awareness is newspapers: 14 of 33 respondents (who had heard of Rural Action) 

said they have heard about it in the newspaper. Following close behind, 12 respondents had 

heard of the organization through volunteers, and 11 had heard of Rural Action online. (Q. 19) 

 

 

Total respondents=33 

 

Frequencies: Other: 9, Volunteer: 12, Staff Member: 8, RA event: 4, Online: 11, Newspaper: 14, 

TV: 3, Radio: 7. 

Maximum: 14 (Newspaper) 

Minimum: 3 (TV) 

 

21% of participants heard about Rural Action from Newspapers, 18% from word-of-mouth by 

volunteers, 16% from online sources, 12% from word-of-mouth by staff members, 10% from 
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radio, 6% from a Rural Action event, 4% from TV, and 13% indicated they heard about Rural 

Action from sources not listed here. 

 

Goal 2: Find out if the current perceptions of Rural Action are negative or positive and why. 

**Objective: Conduct surveys with Appalachian citizens and ask them to explain their 

opinions and perceptions of Rural Action and its programs. 

 

In order to find out if respondents had positive, negative or neutral perceptions of Rural Action, 

they were asked the questions listed below about the activities of Rural Action. 

 

Finding One: To identify perceptions of Rural Action, we asked respondents if they thought 

Rural Action is an organization that fights for legislation to benefit the Appalachian 

environment. On average, respondents were neutral. It is important to note however that 60% of 

respondents were not sure if Rural Action is an organization that fights for legislation. 

 

Average: 2.81 (Not including “Not Sure”) 

Frequencies: Strongly Disagree: 1, Disagree: 5, Neutral: 6, Agree: 4, Strongly Agree: 0 

Maximum: Neutral (Neutral) 
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Minimum: 1 (Strongly Disagree) 

 

60% of respondents are not sure if Rural Action is an organization that fights for legislation to 

benefit the Appalachian environment, 10% believe Rural Action fights for legislation, 15% are 

not sure, and 15% do not believe Rural Action fights for legislation. On average, the respondents 

who had an opinion (did not choose “Not Sure”) were neutral toward the statement “Rural 

Action is an organization that fights for legislation to benefit the Appalachian environment.” 

 

Finding Two: Our data shows that respondents agree that Rural Action is an organization that 

works to decrease the amount of landfill waste. However, 44% of respondents were not sure if 

that was a function of Rural Action. 

 

 

Rural Action is an organization that works to decrease the amount of landfill waste. 

 1___2___3___4___5__    Not sure 

 

Average: 3.91 (Not including “Not Sure”) 

Frequencies: Strongly Disagree: 1, Disagree: 0, Neutral: 6, Agree: 8, Strongly Agree: 7 
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Maximum: 17 (Not Sure) 

Minimum: 1 (Strongly Disagree) 

 

44% of respondents are not sure if Rural Action is an organization that works to decrease the 

amount of landfill waste, 39% of respondents believe Rural Action works to decrease landfill 

waste, 15% are neutral, and 2% do not believe Rural Action works to decrease landfill waste. On 

average, those who had an opinion (did not choose “Not Sure”) agreed with the statement, 

“Rural Action is an organization that works to decrease the amount of landfill waste.” 

 

Finding Three: On average, respondents agree that Rural Action is an organization that 

organizes watershed clean-ups in Appalachia. However, 53% of respondents are not sure if Rural 

Action is an organization that organizes watershed clean-ups in Appalachia. 

 

Average: 4.16 

Frequencies: Strongly Agree: 9, Agree: 6, Neutral: 3, Disagree: 0, Strongly Disagree: 1. 

Maximum: 9 (Agree) 

Minimum: 1 (Strongly Disagree) 
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54% of participants are not sure if Rural Action organizes watershed clean-ups in Appalachia, 

37% believe Rural Action organizes watershed clean-ups in Appalachia, 7% are neutral, and 2% 

do not believe Rural Action organizes watershed clean-ups in Appalachia. On average, those 

who had an opinion (did not choose “Not sure”) agreed with the statement “Rural Action is an 

organization that organizes watershed clean-ups in Appalachia.” 

 

Finding Four: On average, respondents slightly agree that Rural Actions is an organization that 

works to educate young people and Appalachian citizens about environmental issues and ways to 

get involved. However 53% of participants are not sure if Rural Actions is an organization that 

works to educate young people and Appalachian citizens about environmental issues and ways to 

get involved. 

 

Average: 3.79 

Frequencies: Strongly Agree: 6, Agree: 5, Neutral: 6, Disagree: 2, Strongly Disagree: 0 

Maximum: 6 (Strongly Agree, Neutral) 

Minimum: 2 (Disagree) 
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53% of participants are not sure if Rural Action works to educate young people and Appalachian 

citizens about environmental issues and ways to get involved, 28% believe Rural Action 

educates young people and Appalachian citizens, 15% are neutral, and 4% do not believe Rural 

Action educates young people and Appalachian citizens. On average, those who had an opinion 

(did not choose “Not sure”) slightly agreed with the statement “Rural Action is an organization 

that works to educate young people and Appalachian citizens about environmental issues and 

ways to get involved.” 

 

Finding Five: On average, participants disagree that Rural Action is an extremist group. 

However, 45% of participants are not sure if Rural Action is an extremist group. 

 

 

Average: 1.59 

Frequencies: Strongly Agree 0, Agree 0, Neutral 4, Disagree 5, Strongly Disagree 13 

Maximum: 13 (Strongly Disagree) 

Minimum: 4 (Neutral) 
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45% of participants are not sure if Rural Action is an extremist group, 10% are neutral, and 45% 

do not believe Rural Action is an extremist group. On average, those who had an opinion (did 

not choose “Not sure”) disagreed fairly strongly with the statement “Rural Action is an extremist 

group.” 

 

Goal 3: Determine if the membership fee is worth the benefits it provides. 

Objective: Distribute a survey and conduct interviews/focus groups with the primary target 

audience to evaluate their personal cost-benefit analysis of membership fees. 

 

Goal 4: Determine whether or not the requirements for membership are widely understood. 

Objective: Within the interviews and surveys, ask if it is known that membership can be 

achieved by volunteering for the organization. 

 

We had to assume that all participants were unaware of the membership benefits, therefore 

instead of explicitly asking participants if they understood the current membership options we 

stated what the options were and focused on what their perceptions were based on that 

information. In that way, questions 25 through 28 of our survey aid both goal 3 and goal 4. 

 

Finding One: Only 32% of participants would not consider becoming a paying member of Rural 

Action. 
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Average: N/A 

Frequencies: 11 Yes, 16 No, 23 Maybe 

Maximum: 23 (Maybe) 

Minimum: 11 (Yes) 

 

46% of participants indicated they would maybe consider becoming a paying member of Rural 

Action, 32% said they would never consider becoming a member, and 22% said they would 

consider becoming a paying member. 
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Finding Two: 38% of participants said they are not interested in becoming a member of Rural 

Action because they don’t have the money. 

 

Average: N/A 

Frequencies: Other 9, I don’t care about the issue 5, I don’t have the money 12, The membership 

is not worth $20 6. 

Maximum: 12 (I don’t have the money) 

Minimum: 5 (I don’t care about the issue) 

 

38% of participants claimed to have insufficient money to become a member of Rural Action, 

19% do not believe the membership is worth $20, 16% claimed they are not interested because 

they do not care about the issue, and 27% are not interested for a reason not listed here. 

 

Finding Three: 27% of respondents said they are not concerned with Rural Action benefits 

because they simply want to be involved to better the environment while 24% of respondents 
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said they would like to see t-shirts or bags as a paying member of Rural Action.

 

Average: N/A 

Frequencies: Other: 3, I am not concerned with benefits I simply want to be involved to better 

the environment: 16, Opportunities to attend national and/or regional environmental conferences: 

7, Scheduled (optional) meetings to keep updated: 11, T-shirt, bag, etc.: 14. 

Maximum: 16 (I am not concerned with benefits, I simply want to be involved to better the 

environment) 

Minimum: 3 (Other) 

 

27% of respondents said they are not concerned with Rural Action benefits because they simply 

want to be involved to better the environment, 24% of respondents said they would like to see t-

shirts or bags as a paying member of Rural Action, 19% of respondents said they would like 

scheduled meetings to keep updated, 14% said they were not sure, 12% said they would like to 

attend national or regional conferences, 0.5% said other. 

 

Finding Four: 29% of respondents are willing to both volunteer time and give monetary 

support. 
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Average: N/A 

Frequencies: Volunteer only: 9, Monetary support only: 8, Both: 14, Not Applicable: 17 

Maximum: 17 (Not Applicable) 

Minimum: 8 (Both) 

 

If participants were to pay the membership fee 35% of respondents answered not applicable, 

29% of respondents answered they would do both volunteer and pay, 19% of respondents 

answered they would only volunteer, and 17% of respondents answered they would give 

monetary support only. 

 

 



! ! 34!

Research Implications: 
 

Goal 1: Determine the current level of awareness regarding Rural Action among Appalachian 

citizens. 

Objective 1: Survey the primary target audience asking about their understanding of 

Rural Action. 

Qualitative Theme 1: Rural Action is not well known throughout the seven counties that 

we interviewed. Only two out of ten people interviewed had heard of Rural Action. 

“I haven’t heard about it.” -Interviewee #1 

“Yes, they help get the community involved in sustainable living, encourage clean, 

healthy lifestyles and work with individuals to encourage self-sustaining 

practices.” -Interviewee #3 

Quantitative Theme 1: Less than 50% of the target audience has heard of Rural Action. 

Our survey of the primary target provided the following data: Rural Action is known by 

47% of respondents have heard of Rural Action, 41% have not heard of Rural Action, 

and 12% are not sure if they have heard of Rural Action. 

Goal 2: Find out if the current perceptions of Rural Action are negative or positive and why. 

Objective 2: Conduct in-depth interviews with Appalachian citizens and ask them to 

explain their opinions and perceptions of Rural Action and its programs. 

Qualitative Theme 2: Most of the interviewees’ current perceptions of Rural Action are 

neutral because they have no former knowledge of the organization and its activity in the 

region. Interviewees who are acquainted with Rural Action, or are current members, have 

positive perceptions because they support the sustainability effort that is vital to 
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maintaining a healthy environment in southeast Ohio. However, most Appalachian 

citizens remain unsure about Rural Action’s programs. 

Have you ever heard of the organization Rural Action? 

“Uhm… not right off the top of my head.” - Interviewee #5 

“Yes, they help get the community involved in sustainable living, encourage 

clean, healthy lifestyles and work with individuals to encourage self-sustaining 

practices.” - Interviewee #3 

 Quantitative Theme 2: On average, when asked what Rural Action does as an 

organization the majority of participants responded they were not sure. Participants were unsure 

whether Rural Action fights for environmental legislation for Appalachia, works to decrease the 

amount of landfill waste, organizes watershed clean-up, provides education about environmental 

issues for young people and citizens of Appalachia, or whether Rural Action is an extremist 

organization.   

● 60% of respondents are not sure if Rural Action is an organization that fights for 

legislation to benefit the Appalachian environment, 15% are neutral 

● 44% of respondents are not sure if Rural Action is an organization that works to decrease 

the amount of landfill waste, 15% are neutral 

● 54% of participants are not sure if Rural Action organizes watershed clean-ups in 

Appalachia, 7% are neutral 

● 53% of participants are not sure if Rural Action works to educate young people and 

Appalachian citizens about environmental issues and ways to get involved, 15% are 

neutral 

● 45% of participants are not sure if Rural Action is an extremist group, 10% are neutral 
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Goal 3: Determine if the membership fee is worth the benefits it provides. 

Objective 3: Distribute a survey and conduct interviews/focus groups with the primary 

target audience to evaluate their personal cost-benefit analysis of membership fees. 

Qualitative Theme 3: Although respondents were not turned off by the price, they did 

not see the value in the benefits of the membership. 

“Most of that stuff I can get from the newspaper.” -Interviewee #6 

“I think it’s more like I could see that it would have some positives and that it could make, it 

could do some good, but if I would actually take advantage of it…I stay very busy. I have an ill 

child and so I don’t know if I would ever actually go to any workshops or conventions or 

anything like that.” -Interviewee #5 

 Quantitative Theme 3: Participants who took the survey thought the price was a reason 

to forego membership, but respondents also answered that benefits of membership aren’t 

important because they are concerned with helping the environment. 

● 38% of participants claimed to have insufficient money to become a member of Rural 

Action, 19% do not believe the membership is worth $20, 16% claimed they are not 

interested because they do not care about the issue, and 27% are not interested for a 

reason that was not listed. 

● 27% of respondents said they are not concerned with Rural Action benefits because they 

simply want to be involved to better the environment, 24% of respondents said they 

would like to see t-shirts or bags as a paying member of Rural Action, 19% of 

respondents said they would like scheduled meetings to keep updated, 14% said they 

were not sure, 12% said they would like to attend national or regional conferences, 0.5% 

said other. 

Goal 4: Determine whether or not the requirements for membership are widely understood. 
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Objective 4: Within the interviews and surveys, ask if it is known that membership can 

be achieved by volunteering for the organization. 

Qualitative Theme 4: Although requirements for membership were briefly stated, the 

interviewees still sounded confused about the value of a Rural Action membership. For example, 

interviewee 7 suggested 20 hours of volunteering per week, which shows a true lack of 

understanding about the suggested level of involvement in Rural Action. The information 

currently used by Rural Action regarding membership benefits is too vague, leaving people 

without further thought about the issue. 

“I’d have to know more about it.” -Interviewee #6 

“20 hours a week and $20 I guess probably.” -Interviewee #7 

 Quantitative Theme 4: We told the respondents about the benefits of membership of 

Rural Action, and based on this information, most people were not interested in membership. 

According to question 27, most people would not become a member of Rural Action because 

they do not have enough money. This shows that they do not understand membership options, 

because they could become a member through volunteering rather than monetary payment. 

 

Overall, the themes and results that we found in both the quantitative and qualitative data were 

consistent with one another. We found through this research that the awareness and exposure of 

Rural Action and its programs by its target audience, permanent Appalachian residents, needs to 

drastically improve. 
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Proposed Communication Plan 

Goal 1: Spread awareness of Rural Action and its programs and services. 

Objective 1: Utilize new media, including but not limited to local newspapers. 

 Strategy 1: Develop a list of local media that includes contact information for 

each. 

  Tactic 1: Segment the contacts by their geographic location, topics they 

cover and medium of publishing. 

  Tactic 2: Assign five team members to small parts of the list to contact the 

media and develop relationships with them for further coverage. 

  Tactic 3: Send those contacts press releases about happenings at Rural 

Action and invitations to cover events held by the organization in order to boost coverage and 

therefore spread awareness. 

Goal 2: Since perceptions of the organization were found to be neutral, form a positive 

relationship between Rural Action and Appalachian citizens. 

Objective 1: Make members of Rural Action and their projects more visible to the 

community. 

Strategy 1: Have Rural Action be present and part of more community events. 

 Tactic 1: Become a partner at events such as farmer’s markets, music 

festivals, school sporting events, etc. 

Objective 2: Demonstrate to the public that Rural Action is helping the environment that 

so many Appalachian citizens care about. 
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 Strategy 1: Provide updates of upcoming and ongoing Rural Action events and 

initiatives both to current members and the public as a whole 

  Tactic 1: Send out updates in a newsletter to current Rural Action 

members to keep them informed and to boost morale regarding their work. 

  Tactic 2: Send the updates to the media outlet contacts as well in an effort 

to inform the public of programs and services that Rural Action has completed 

successfully. 

Goal 3: Promote membership in Rural Action by offering more incentives.  

Objective 1: When a new member joins, provide them with some Rural Action 

merchandise. 

Strategy 1: Make t-shirts that each new member of the organization receives.  

 Tactic 1: Develop consistent, recognizable logos to appear on all 

merchandise. 

 Tactic 2: Appoint a team member within Rural Action to oversee creation 

of all apparel and merchandise. 

Goal 4: Spread awareness of the fact that Appalachian citizens can become a member of Rural 

Action both by paying dues and by volunteering. 

Objective 1: Clearly state the requirements for membership in all communications. 

Strategy 1: Advertise the membership fee of $20 per year but also include a 

section that explains how to become a member by volunteering.  
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   Tactic 1: Add the requirements for becoming a member by volunteering 

to the membership page of the website. 

   Tactic 2: Include all requirements for membership, both dues and 

volunteer hours, to the boilerplate in all press releases. 

   Tactic 3: When participating in community events, bring an appropriate 

display explaining Rural Action, its programs and services and its membership requirements. 
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Proposed Timeline 

Goal 1 Timeline 

June 3, 2013: Create a media list of contacts from the region, the state of Ohio and the country 

who cover environmental topics online, on television, on radio, in newspapers or in magazine. 

June 10, 2013: Divide the contacts among the five to seven Rural Actions members. 

June 17, 2013: Write a press release detailing all Rural Action summer initiatives and distribute 

it to respective contacts. 

August 5, 2013: Create a television special about “back-to-school” recycling initiatives to be 

released to television media contacts. 

August 12, 2013: Call television contacts to initiate the project. 

October 7, 2013: Send media invitations for Fall Membership Drive. 

December 16, 2013: Calculate total impressions from the 2013-year. 

 

Goal 2 Timeline 

June 3, 2013: Compile dates and times of major community events for the 2013-year and find 

event contacts. 

June 24, 2013: Call event contacts and determine how Rural Action can either partner with or 

have a presence at the event. 

July 1, 2013: Assign Rural Action members to different events for which to have the lead.  
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July 16, 2013: Create an e-newsletter for community members and Rural Action members 

detailing Rural Action initiatives thus far in 2013, and plans for the remainder of the year. 

July 23, 2013: Distribute newsletters to community opinion leaders and other community 

organizations. 

November 3, 2013: Create a multimedia news release (including pictures from past events) to be 

distributed to media contacts, detailing Rural Action community involvement. 

December 1, 2013: Develop a list of all community organizations in Appalachia with which to 

begin forging relationships for the 2014 year. 

 

Goal 3 Timeline 

June 3, 2013: Develop logos for each Rural Action event for the 2013 year to be printed on one 

T-shirt and distributed to members. 

July 1, 2013: Establish a financially appropriate membership differential between levels of 

membership. 

July 14, 2013: Host a member appreciation potluck for Rural Action members using 

environmentally friendly utensils and supplies. 

September 2, 2013: Hold an all-member meeting to discuss Rural Action projects and their 

effectiveness. 

December 23, 2013: Plan a recycle drive where Rural Action staff would collect and recycle 

Rural Action members’ holiday trash. 
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Goal 4 Timeline 

June 3, 2013: Create a newspaper/magazine advertisement that explains the ways to become a 

member of Rural Action. 

July 1, 2013: Add “volunteering” to the website’s “membership requirements” section. 

August 5, 2013: Create a press release boilerplate that includes the ways of becoming a member 

of Rural Action. 

September 2, 2013: Create a recruitment flyer for Rural Action to be distributed at all Rural 

Action and community events. 

December 16, 2013: Evaluate the membership database to determine if Rural Action has had an 

increase in members and to determine how members are meeting their requirements. 
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Proposed Budget 

Camera rental (1) Canon EOS 5D Mark III five-day rental: $127.00 

T-shirt: (1,000) at $8 each: $8,000.00 

Flyers (1,500) at $0.08 each: $120 

Advertisement: (1) 20,000 online impressions on athensnews.com: $164 

  (1) one advertisement in The Post: $400 

Total: $8,811 
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Plan Evaluation: 

Goal 1: Spread awareness of Rural Action and its programs and services. 

- Send a follow up survey to Appalachian residents, in January 2014, to see if they understand 

what Rural Action’s programs and services are. 

Goal 2: Since perceptions of the organization were found to be neutral, form a positive 

relationship between Rural Action and Appalachian citizens. 

- Have team members conduct interviews with individuals in the Appalachian area to gauge 

perceptions of Rural Action 

Goal 3: Promote membership in Rural Action by offering more incentives.  

- Survey new members of the organization and discover if the new incentives led them to the 

decision to become a new member. Also look at the number of members to find out if the 

membership increased substantially as a result of the new incentives. 

Goal 4: Spread awareness of the fact that Appalachian citizens can become a member of Rural 

Action both by paying dues and by volunteering. 

- Note the change in membership to evaluate if more members have joined through volunteering 

or by paying the fee. 
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Conclusion: 

This campaign plan was created with the primary goal of recruiting new members to join Rural 

Action. To do this, we needed to measure how aware Appalachian residents are of Rural Action, 

what perceptions they have of Rural Action, if residents understand the requirements for 

membership and if a membership is worth the benefits it provides. We conducted qualitative 

research by interviewing 10 Appalachian residents via telephone. This method allowed the 

interviewees the chance to fully explain their awareness and perceptions of Rural Action and its 

programs. We also distributed 51 paper surveys in order to collect quantitative data to give us a 

better view of the organization’s perceived presence in the Appalachian community. 

The research results indicated that a large number of people in the Appalachian area have not 

heard of Rural Action. For example, out of ten personal interviews with participants living in 

seven different counties only two had ever heard of Rural Action. Furthermore, most perceptions 

of Rural Action are neutral because they have very little or no knowledge of the organization. 

They are not sure if the organization helps fight for legislation that will help the environment, 

educates people about environmental practices, organizes watershed clean-ups, etc. While this is 

better than negative perceptions, the great programs and services provided by Rural Action go 

largely unnoticed.  

As far as the membership fee and benefits provided, some respondents do not think the current 

benefits are worth a membership fee. However, others did not think the incentives were 

important; they believe the real issue is helping the environment. Results from our qualitative 

research also show that many participants would not become a member of Rural Action because 

they do not have enough money. While Rural Action would obviously benefit from members 
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who pay dues, it is important for the organization to communicate that it is possible to become a 

member by volunteering. 

After analyzing the research results we recommend that Rural Action increase its utilization of 

the media to spread awareness of its programs and services. In order to do this, Rural Action 

should compile a list of media outlets and contacts; it would be helpful if members of Rural 

Action split up the list and formed professional working relationships with the contacts. Sending 

press releases and updates about ongoing and upcoming projects will really increase awareness 

of Rural Action and foster positive perceptions among the public. Lastly, Rural Action would 

also benefit from getting more involved in the communities they serve. Although they have some 

involvement, like working with the Nelsonville Music Festival, being more visible would help 

bring new members to the organization. 

In conclusion, Rural Action has done and continues to do beneficial things for the Appalachian 

environment. The environment is important to many people in this region, and Rural Action’s 

efforts do not have to go unrecognized. It is our expectation that Rural Action continues to help 

protect and sustain the environment and will soon grow in members, in funds and in popularity. 

We would like to thank you once again for the opportunity to work with this organization, and 

hope that our results and recommendation prove to be helpful.  
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Appendices: 

 

A. Personal Interview Guide for focus group 

Opening Question: 

● How is everyone doing? 

● Did you have any trouble getting here? 

 

Introduction Questions: 

● Do you like spending time outdoors? 

● If so, what are your most common activities? 

● How do you feel about the current state of the environment in Appalachia? 

 

Transition Questions: 

● Are you interested in or do you currently do anything to help protect the environment? 

● What, if anything, do you know about Rural Action? 

 

Key Questions: 

● At this point we would explain Rural Action and its activities. Then we would ask: 

Would you ever consider becoming a paying member of Rural Action? Why or why not? 

● Do you feel the benefits of a membership are worth the membership fee of $20 per year? 

Why or why not? 

● What benefits would you expect or rather see if you were to become a paying member of 

Rural Action? 
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● Would you be more likely to become a member through volunteering or by paying the 

membership fee? 

● If you were to pay the membership fee, would you still volunteer or solely provide 

monetary support for the organization? 

 

Ending Questions 

● Would each of you please recap your key thoughts and take-aways from this meeting? 

● After this discussion, how have your thoughts and opinions changed regarding Rural 

Action? 

Demographic Questions 

● Do you identify as male, female or other? 

● How long have you lived in the Appalachian region? 
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B. Interview Transcriptions 

INTERVIEW ONE - WASHINGTON COUNTY 

Interviewer: How are you doing today? 

Interviewee: Good how are you? 

Interviewer: I’m good thank you, I have started recording, so can you please repeat that you have 

consented so that I have this recorded? 

Interviewee: Wait, repeat what I’m sorry? 

Interviewer: Can you just repeat that you consented to this conversation being recorded? 

Interviewee: Oh, yes that’s fine if you record me. 

Interviewer: Okay thank you. 

Interviewer: Do you like spending time outdoors? 

Interviewee: Uh, yeah. 

Interviewer: Okay what would you say are your most common activities? 

Interviewee: Ummm I like… hiking and just being outside in general, like hanging out with my 

family and friends or riding my bike. 

Interviewer: How do you feel about the current state of the environment in Appalachia? 

Interviewee: Um.. I’m not really concerned about it in any way. 

Interviewer: Do you currently do anything to protect the environment? 

Interviewee: Ummmm not really, I just buy organic food sometimes and try to use my car less 

than I would like to. 

Interviewer: Do you think sustainable practices are important for your region? 

Interviewee: Yes I think they are but I don’t know what I should do 

Interviewer: Have you ever heard of Rural Action? If so, what do you know about it? 

Interviewee: No I haven’t heard about it 
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Interviewer: Okay, well Rural Action is an Appalachia-based organization that focuses on 

sustaining the local environment. This includes programs such as watershed cleanups, waste 

reduction initiatives and sustainable agriculture practices. Just to give you some background 

info.... Are you a paying member of any organization? 

Interviewee: No, I’m not. 

Interviewer: Would you ever consider becoming a paying member of Rural Action? Why or why 

not? 

Interviewee: Um, probably not because I can’t afford really afford that right now and it's 

unfortunately not one of my top priorities right now. 

Interviewer: If you are a member of Rural Action, you receive discounts to events and 

workshops, voting privileges on Rural Action Initiatives and you receive environmental reports 

on Appalachia. Do you feel the benefits of a membership are worth the membership fee of $20 

per year? Why or why not? 

Interviewee: Um, yeah maybe. 20 dollars a year that seems fair. 

Interviewer: What benefits would you expect or rather see if you were to become a paying 

member of Rural Action? 

Interviewee: Um, probably just more assistance and help with way to become more sustainable. 

Interviewer: Would you be more likely to become a member through volunteering or by paying 

the membership fee? 

Interviewee: Umm paying a membership fee 

Interviewer: If you were to pay the membership fee, would you still volunteer or solely provide 

monetary support for the organization? 

Interviewee: Um I would be interested in volunteering but I would prefer to just pay 
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Interviewer: If you were to suggest a membership price and volunteer hour requirement, what 

would they be? 

Interviewee: Um, I think 20 dollars a year seems reasonable but I don’t think it would have to be 

any less than that… and maybe volunteers just 10 hours a months or 5 hours  a month 

Interviewer: Do you identify as male, female or other? 

Interviewee: Female 

Interviewer: How long have you lived in the Appalachian region? 

Interviewee: All my life. 

Interviewer: Thank you for your time, do you have anything else you would like to say? 

Interviewee: No. 

 

INTERVIEW TWO - WASHINGTON COUNTY 

Interviewer: How are you doing today? 

Interviewee: Doin’ fantastic. 

Interviewer: I have started recording, can you please confirm that you have consented to this 

conversation being recorded? 

Interviewee: Uh, I consent to this conversation being recorded. 

Interviewer: Okay thank you. 

Interviewer: Do you like spending time outdoors? 

Interviewee: Yes. 

Interviewer: Okay, what would you say are your most common activities? 

Interviewee: Uh, hiking, fishing, uh walking. 

Interviewer: How do you feel about the current state of the environment in Appalachia? 

Interviewee: I feel that it’s goin’ pretty good. 
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Interviewer: Do you currently do anything to protect the environment? 

Interviewee: I recycle. 

Interviewer: Do you think sustainable practices are important for your region? 

Interviewee: Absolutely. 

Interviewer: Have you ever heard of Rural Action? 

Interviewee: No. 

Interviewer: Okay, well Rural Action is an Appalachia-based organization that focuses on 

sustaining the local environment. This includes programs such as watershed cleanups, waste 

reduction initiatives and sustainable agriculture practices. Just to give you some background 

info… Are you a paying member of any organization? 

Interviewee: No. 

Interviewer: Would you ever consider becoming a paying member of Rural Action? Why or why 

not? 

Interviewee: Maybe, I don’t know. 

Interviewer: If you are a member of Rural Action, you receive discounts to events and 

workshops, voting privileges on Rural Action Initiatives and you receive environmental reports 

on Appalachia. Do you feel the benefits of a membership are worth the membership fee of $20 

per year? Why or why not? 

Interviewee: Possibly. 

Interviewer: What benefits would you expect or rather see if you were to become a paying 

member of Rural Action? 

Interviewee: Uh, I don’t know. 

Interviewer: Would you be more likely to become a member through volunteering or by paying 

the membership fee? 
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Interviewee: Uh, paying a membership fee. 

Interviewer: If you were to pay the membership fee, would you still volunteer or solely provide 

monetary support for the organization? 

Interviewee: Uh, I’d volunteer. 

Interviewer: If you were to suggest a membership price and volunteer hour requirement, what 

would they be? 

Interviewee: Umm, five hours 

Interviewer: And what about a price? 

Interviewee: 15-20 dollars 

Interviewer: Do you identify as male, female or other? 

Interviewee: Male 

Interviewer: How long have you lived in the Appalachian region? 

Interviewee: 30 years. 

Interviewer: Thank you for your time, do you have anything else you would like to say? 

Interviewee: No. 

 

INTERVIEW 3 - PERRY COUNTY 

Interviewer: Can you please repeat that you consent to this interview being recorded? 

Interviewee: Yes, I agree. 

Interviewer: How are you doing today? 

Interviewee: Just great, and how about yourself? 

Interviewer: Do you like spending time outdoors? 

Interviewee: My family and I love the outdoors 

Interviewer: If yes, what are your most common activities? 
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Interviewee: My family and I hike the Hocking Hills and nature reserves mostly. We also like to 

fish, swim, canoe, general outdoor activities. 

Interviewer: How do you feel about the current state of the environment in Appalachia? 

Interviewee: I’m concerned by the recent increase in deforestation and fracking, the impact it 

will have on the area for the future is scary. 

Interviewer: Do you currently do anything to protect the environment? 

Interviewee: My family and I belong to several national organizations that help preserve wildlife 

areas and donate to the education of those interested in preserving nature. 

-If no: are you interested in protecting the environment? 

Interviewer: Do you think sustainable practices are important for your region? 

(If they don’t know what this is define as: preserving and protecting natural resources through 

things such as recycling, composting.) 

Interviewee: I strongly believe in sustainability, we recycle at home, use compostable items as 

much as possible (in order to compost at home) and try to live more independently growing our 

own fruit and veggies as well as buying meat from local farmers. 

Interviewer: Have you ever heard of Rural Action? If so, what do you know about it? 

Interviewee: Yes, they help get the community involved in sustainable living, encourage clean, 

healthy lifestyles and work with individuals to encourage self-sustaining practices. 

Interviewer: Are you a paying member of any organization? 

Interviewee: yes, we make an annual donation to Rural Action and my family has a long history 

of volunteer work and membership with them. 

Interviewer: Would you ever consider becoming a paying member of Rural Action? Why or why 

not? 

Interviewee: Yes , already am (see previous answer) 
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Interviewer: If you are a member of Rural Action, you receive discounts to events and 

workshops, voting privileges on Rural Action Initiatives and you receive environmental reports 

on Appalachia. Do you feel the benefits of a membership are worth the membership fee of $20 

per year? Why or why not? 

Interviewee: Yes, the information and events are well worth $20 knowing what you can do as an 

individual or family to help preserve nature is big for us. This is something that I was raised with 

and hope to pass along to my son. The world we leave behind should be as good as it was when 

it was given to us and I like to think we are making that happen, even if it is a slow process. 

Interviewer: What benefits would you expect or rather see if you were to become a paying 

member of Rural Action? 

Interviewee: I’m happy with what they offer. 

Interviewer: Would you be more likely to become a member through volunteering or by paying 

the membership fee? 

Interviewee: I prefer to volunteer and make donations, but being a paid member is nice as well. 

Interviewer: If you were to pay the membership fee, would you still volunteer or solely provide 

monetary support for the organization? 

Interviewee: we do both 

Interviewer: If you were to suggest a membership price and volunteer hour requirement, what 

would they be? 

Interviewee: I don’t think $50/year is unreasonable, in some areas I know that can be hard, and 

therefore a minimum of 100 hours a year in place of the fee would be great. I don’t think 

requiring a set amount of hours for any other reason would be necessary, it only hinders those 

who want to help, but may not have large amounts of time. 

Interviewer: Do you identify as male, female or other? 



! ! 57!

Interviewee: Female 

Interviewer: How long have you lived in the Appalachian region? 

Interviewee: 28 years, I was actually born in Athens 

 

INTERVIEW 4 - MORGAN COUNTY 

Interviewer: Can you please repeat that you consent to me recording this interview? 

Interviewee: Yes I am ok with that. 

Interviewer: How are you doing today? 

Interviewee: I’m fine. 

Interviewer: Do you like spending time outdoors? 

Interviewee: Yea, when it’s nice out 

Interviewer: If yes, what are your most common activities? 

Interviewee: I mostly go on walks, can’t really do much else 

Interviewer: How do you feel about the current state of the environment in Appalachia? 

Interviewee: I’m not sure, good I guess 

Interviewer: Do you currently do anything to protect the environment? 

 

Interviewee: I recycle my cans and bottles 

Interviewers: Do you think sustainable practices are important for your region? 

(If they don’t know what this is define as: preserving and protecting natural resources through 

things such as recycling, composting.) 

Interviewee: Yea, I see signs against fracking. I don’t pay too much attention. 

Interviewer: Have you ever heard of Rural Action? If so, what do you know about it? 

Interviewee: No I haven’t 
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Interviewer: Rural Action is an Appalachia-based organization that focuses on sustaining the 

local environment. This includes programs such as watershed cleanups, waste reduction 

initiatives and sustainable agriculture practices. Are you a paying member of any organization? 

Interviewee: Yes 

Interviewer: Would you ever consider becoming a paying member of Rural Action? Why or why 

not? 

Interviewee: No, I got other payments to worry about 

Interviewer: If you are a member of Rural Action, you receive discounts to events and 

workshops, voting privileges on Rural Action Initiatives and you receive environmental reports 

on Appalachia. Do you feel the benefits of a membership are worth the membership fee of $20 

per year? Why or why not? 

Interviewee: I guess $20 isn’t bad. Depends on what you get 

Interviewer: What benefits would you expect or rather see if you were to become a paying 

member of Rural Action? 

Interviewee: Some things just for members I guess. 

Interviewer: Would you be more likely to become a member through volunteering or by paying 

the membership fee? 

Interviewee: The membership fee, if anything. Think it would be good for younger people to 

volunteer. 

Interviewer: If you were to pay the membership fee, would you still volunteer or solely provide 

monetary support for the organization? 

Interviewee: Just pay the money. 

Interviewer: If you were to suggest a membership price and volunteer hour requirement, what 

would they be? 
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Interviewee: Like I said, 20 bucks isn’t bad. Guess it depends on what all you get in return. I 

guess about 15 hours would be okay. 

Interviewer: Do you identify as male, female or other? 

Interviewee: Male 

Interviewer: How long have you lived in the Appalachian region? 

Interviewee: Except for a couple years, I was born and been here my whole life. 

 

INTERVIEW 5 - VINTON COUNTY 

Interviewer: Thank you very much. I’ve just started recording. Can you please repeat that you 

consent so I have it recorded? 

Interviewee: Yes I do. 

Interviewer: So how are you doing today? 

Interviewee: I’m doing all right. 

 

Interviewer: Do you like spending time outdoors? 

Interviewee: Somewhat. 

Interviewer: What are your most common activities? 

Interviewee: Outdoors or in general? 

Interviewer: Outdoors. 

Interviewee: Swimming… walking… sometimes hiking. 

Interviewer: How do you feel about the current state of the environment in Appalachia? 

Interviewee: It could be better. 

Interviewer: Do you currently do anything to protect the environment? 
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Interviewee: I recycle and you know, do the whole spiel with conserving electricity and I drive a 

hybrid. You know, just the things that I can do, just on an everyday basis. 

Interviewer: Is this something you’re really interested in that you put a lot of effort into? 

Interviewee: I think that I should do it so I do it. 

Interviewer: Do you think that sustainable practices are important for your region? 

Interviewee: Such as…? 

Interviewer: Protecting natural resources, composting, you already mentioned recycling. 

Interviewee: Yeah. 

Interviewer: Have you ever heard of the organization Rural Action? 

Interviewee: Uhm… not right off the top of my head. 

Interviewer: Rural Action is an Appalachian based organization that focuses on sustaining the 

local environment and this includes programs like watershed cleanups, waste reduction 

initiatives and sustainable agriculture practices. 

Interviewee: Okay. 

 

Interviewer: Are you a paying member of any organization? 

Interviewee: No. 

Interviewer: Would you ever consider becoming a member of Rural Action? 

Interviewee: Maybe once I become employed again. 

Interviewer: If you are a member of Rural Action you receive discounts to events and workshops 

and voting privileges on Rural Action initiatives, and you receive environmental reports on 

Appalachia. Do you believe the benefits of a membership would be worth the membership fee of 

$20 per year? 

Interviewee: It might be. 
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Interviewer: Why would you answer that way? 

Interviewee: I think it’s more like I could see that it would have some positives and that it could 

make, it could do some good, but if I would actually take advantage of it…I stay very busy. I 

have an ill child and so I don’t know if I would ever actually go to any workshops or conventions 

or anything like that. 

Interviewer: What other types of benefits would you expect or rather see if you would become a 

paying member of the organization? 

Interviewee: I don’t know that’s something I would really have to think about and do a little bit 

more research myself on you know the needs of this area and what all could be done through the 

organization. 

Interviewer: Okay thank you. Would you be more likely to become a member through 

volunteering or by paying the membership fee? 

Interviewee: Probably by volunteering. 

Interviewer: And if you were to pay the membership fee would you still volunteer in addition to 

that or solely provide monetary support? 

Interviewee: If I have the time, I would probably volunteer as well. I don’t typically take part in 

things that I don’t want to be involved in. 

Interviewer: If you were to suggest a membership price and volunteer hour requirement for 

membership what would they be? 

Interviewee: I would say between 10 and 15 dollars maybe, and if there was a volunteer 

requirement maybe 30 hours per year maybe. 

Interviewer: Do you identify as male, female, or other? 

Interviewee: Female. 

Interviewer: And how long have you lived in the Appalachian region? 
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Interviewee: My whole life. (Between 30 and 50 years.) 

Interviewer: Thank you very much for your time. I really appreciate it. Do you have anything 

else on this topic you would like to say that might help our research? 

Interviewee: Just that I think there needs to be more initiatives to find sustainable energy rather 

than cutting down all our trees and harvesting all the coal. 

Interviewer: Thank you very much. 

Interviewee: You’re welcome. 

Interviewer: Have a good day. Bye! 

 

INTERVIEW 6 - VINTON COUNTY 

Interviewer: I have begun recording so could you just repeat that you gave consent for the 

recording? 

Interviewee: Consent for the recording yes. 

Interviewer: Do you enjoy spending time outdoors? 

Interviewee: Yes. 

Interviewer: What are the most common activities that you do outdoors? 

Interviewee: At my age, mostly walking. 

Interviewer: How do you feel about the current state of the environment in Appalachia? 

Interviewee: The fracking kind of scares me. 

Interviewer: Do you currently do anything to protect the environment? 

Interviewee: I recycle. I try to conserve any products that I use. I try not to be wasteful and I do 

recycle. 

Interviewer: Do you think that sustainable practices are important for your region and something 

that more needs to be done about? 
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Interviewee: I think everyone needs to practice not wasting our natural resources. 

Interviewer: Have you ever heard of Rural Action before? 

Interviewee: No not really, no. Is it mainly around the Athens area? 

Interviewer: Yes they serve all of the Appalachian region with their programs so as I said before 

they have watershed cleanups, waste reduction and sustainable agriculture practices and different 

programs of that nature. 

Interviewer: Are you a paying member of any organization? 

Interviewee: No. 

Interviewer: Would you ever consider becoming a paying member of Rural Action? 

Interviewee: I’d have to know more about it. 

Interviewer: If you are a member of Rural Action you receive discounts to events and 

workshops, voting privileges on initiatives and environmental reports on Appalachia. Do you 

believe the benefits of membership are worth the fee of twenty dollars per year? 

Interviewee: Not at this time. 

Interviewer: Why not? 

Interviewee: Most of that stuff I can get from the newspaper. 

Interviewer: What benefits would you expect or rather see if you were a paying member of Rural 

Action? 

Interviewee: I don’t know I haven’t really thought about it. 

Interviewer: Would you be more likely to become a member through volunteering or paying the 

membership fee? 

Interviewee: Probably just volunteering. 

Interviewer: If you were to pay the membership fee would you still volunteer or solely provide 

monetary support? 
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Interviewee: If I was going to be part of an organization I would be hands on. 

Interviewer: If you were to suggest a membership price and a volunteer hour requirement for 

membership what would you suggest? 

Interviewee: Well at least 20 hours per week and as far as the price I don’t know. It would 

depend on the expenses. I wouldn’t think that I would want to be a part of anything that would be 

for profit. It would be a non-profit organization. 

Interviewer: Okay thank you and the last two are just demographic questions. Do you identify as 

male, female or other? 

Interviewee: Female. 

Interviewer: And how long have you lived in the Appalachian region? 

Interviewee: 59 years. 

Interviewer: Okay thank you very much for your time ma’am. Have a good night. 

 

INTERVIEW 7 - ATHENS COUNTY 

Interviewer: Can you repeat that you consent to this interview? I have started the recording. 

Interviewee: Yes 

Interviewer: So how are you doing today? 

Interviewee: All right, tired. Still lying in bed. 

Interviewer: Do you like to spend time outdoors? 

Interviewee: Yes I do, when it’s nice out, yeah. 

Interviewer: What are your most common activities outside? 

Interviewee: Walking, photography – taking pictures. Also in the spring I like to, you know 

garden, plant - plant flowers, weed the garden and some gardening things, yeah. 

Interviewer: Ok. 
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Interviewee: And hiking, yeah. 

Interviewer: How do you feel about the current state of the environment in the Appalachian 

region? 

Interviewee: Well it seems okay other than the fracking, you know, I don’t like the fracking and I 

don’t like the clear cut timbering now. 

Interviewer: Do you currently do anything yourself to help protect the environment? 

Interviewee: Hmm *pause* what do you mean? Like, uh, 

Interviewer: Just, I mean anything. Recycling, cleaning up your area. 

Interviewee: Oh yeah recycling and cleaning up yeah 

Interviewer: Um and do you think that sustainable practices are important for your region, such 

as preserving natural resources through recycling and composting and things like that? 

Interviewee: Yes. 

Interviewer: Okay. And have you ever heard of the organization Rural Action? 

Interviewee: No 

Interviewer: Okay so Rural Action is basically, um, an organization based in Appalachia and 

they focus on sustaining the local environment. They do programs such as watershed cleanups, 

waste reduction and also sustainable agriculture practices. 

Interviewee: Yes. 

Interviewer: Are you a member – a paying member – of any organization? 

Interviewee: Um, no. Not right now, no. 

Interviewer: Okay and would you ever consider becoming a paying member of Rural Action? 

Interviewee: Sure. 

Interviewer: Okay, so if you did become a member, you receive discounts to events and 

workshops. You get voting privileges on Rural Action initiatives and you receive environmental 
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reports on Appalachia. Do you feel that these benefits are worth the current membership fee of 

twenty dollars per year? 

Interviewee: Uh, yes. 

Interviewer: And why do you think that? 

Interviewee: I mean, you help the environment and all, so yeah. 

Interviewer: Okay. And what benefits would you expect or rather see if you were to become a 

member. So what would you like to see in addition to what’s offered right now? 

Interviewee: *pause* I don’t, I really can’t think of anything right now. 

Interviewer: Okay. If you were to become a member of Rural Action, you can either pay the 

twenty-dollar membership fee or you can volunteer your time. Which would you rather do? 

Interviewee: um Probably volunteer my time because I’m a fixed income. 

Interviewer: Ok if you were to go the other route and pay the membership fee would you still 

volunteer your time or would you solely provide monetary support? 

Interviewee: I’d probably volunteer my time too, yes. 

Interviewer: And if you could put a price on the membership fee and a limit on the volunteer 

hour requirement to be a member, what would they be? 

Interviewee: *Pause* 20 hours a week and $20 I guess probably. 

Interviewer: And do you identify as male, female or other? 

Interviewee: Female 

Interviewer: And how long have you lived in the Appalachian region? 

Interviewee: “Pretty much since I was 15 years old. So I’m 51 now. You can do the math 

*laughs*.” 

Interviewer: *Laughs* ok. Thank you very much for your time. Is there anything else you 

would like to say? 
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Interviewee: Oh no thank you. 

Interviewer: Ok thank you again for your time. 

Interviewee: Uh huh, bye bye. 

Interviewer: Bye. 

 

 

INTERVIEW 8 - MEIGS COUNTY 

Interviewer: Can you repeat that you agree to me recording this? I’ve started recording. 

Interviewee: I agree. 

Interviewer: Do you like to spend time outdoors? 

Interviewee: Yes. 

Interviewer: What are your most common activities outside? 

Interviewee: *pause* Gardening. 

Interviewer: Ok. And how do you feel about the current state of the environment in your 

region? 

Interviewee: Fantastic. 

Interviewer: And do you do anything personally to help protect the environment? 

Interviewee: No. 

Interviewer: Ok, do you think that sustainable practices such as recycling and composting are 

important for your region? 

Interviewee: Yeah if you want to. 

Interviewer: Ok and have you ever heard if the organization Rural Action? 

Interviewee: No. 
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Interviewer: Ok Rural Action is an organization that’s based in Appalachian Region and they 

focus on sustaining local environment through recycling and composting and similar practices. 

Are you currently a paying member of any organization? 

Interviewee: No. 

Interviewer: Ok 

Interviewee: Well the NRA. 

Interviewer: Ok and would you ever consider becoming a paying member of Rural Action? 

Interviewee: No probably not. 

Interviewer: Ok and if you were to become one, just hypothetically, um you receive discounts to 

their events and workshops you get voting privileges on  their initiatives and you receive 

environmental reports on Appalachia.  Do you feel that the benefits of being a membership are 

worth the fee of 20 dollars per year? 

Interviewee: Yeah if it’s something you want to be involved in I guess. 

Interviewer: Ok. And if you could expect any other benefits, what would you rather see if you 

were a paying member of rural action? 

*long pause* 

Interviewer: In addition to what I mentioned before. 

Interviewee: I can’t think of anything else. 

Interviewer: And - ok. You could - Besides paying the 20 dollars you can also become a member 

through volunteering. Would you, if you were to become a member, would you be more willing 

to do so through volunteering or through paying the membership fee? 

Interviewee: Paying the membership fee. 

Interviewer: Ok and um, would you still volunteer time or would you solely support through 

monetary donation? 
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Interviewee: Monetary 

Interviewer: Ok and if you could suggest a different membership price what would that be? 

Interviewee: Um *pause* $25. 

Interviewer: If there was a volunteer hour requirement what would you place that at? 

Interviewee: 10. 

Interviewer: Ok and do identify as male, female or other? 

Interviewee: Female. 

Interviewer: And how long have you lived in the Appalachian region? 

Interviewee: 15 years – well *pause* uh 25 years. 

Interviewer: Ok and thank you so much for your time. Is there anything else you’d like to say? 

Interviewee: Nope that’s it. 

Interviewer: Ok thank you so much 

Interviewee: Thank you. 

Interviewer: Bye. 

 

INTERVIEW NINE-- HOCKING COUNTY: 

Interviewer: I’ve started recording, can you please repeat that you consent so that I have it 

recorded. 

Interviewee: You can record. 

Interviewer: How are you doing today? 

Interviewee: Fantastic 

Interviewer: Do you like spending time outdoors? 

Interviewee: Yes. 

Interviewer: What are your most common activities? 
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Interviewee: Walking my dogs, hiking, bird watching. 

Interviewer: How do you feel about the current state of the environment in Appalachia? 

Interviewee: I feel like it’s OK. 

Interviewer: Do you currently do anything to protect the environment? 

Interviewee: I recycle plastics and aluminum. 

Interviewer: Do you think sustainable practices are important for your region? 

Interviewee: Yes. 

Interviewer: Have you ever heard of Rural Action? 

Interviewee: No. 

Interviewer: Rural Action is an Appalachia-based organization that focuses on sustaining the 

local environment. This includes programs such as watershed cleanups, waste reduction 

initiatives and sustainable agriculture practices. Are you a paying member of any organization? 

Interviewee: No. 

Interviewer: Would you ever consider becoming a paying member of Rural Action? 

Interviewee: Yes. 

Interviewer: Why? 

Interviewee: I feel like it’s important for the environment and for the area surrounding 

Appalachia. 

Interviewer: If you are a member of Rural Action, you receive discounts to events and 

workshops, voting privileges on Rural Action Initiatives and you receive environmental reports 

on Appalachia. Do you feel the benefits of a membership are worth the membership fee of $20 

per year? 

Interviewee: Yes. 

Interviewer: Why? 
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Interviewee: Because, then it’s almost like you’re forcing yourself to stay an active member. 

Interviewer: What benefits would you expect or rather see if you were to become a paying 

member of Rural Action? 

Interviewee: Results in the area. 

Interviewer: Would you be more likely to become a member through volunteering or by paying 

the membership fee? 

Interviewee: Paying. 

Interviewer: If you were to pay the membership fee, would you still volunteer or solely provide 

monetary support for the organization? 

Interviewee: I’d still volunteer. 

Interviewer: If you were to suggest a membership price and volunteer hour requirement, what 

would they be? 

Interviewee: Volunteer hours I would say 50 a year. Membership I feel like $20 is sufficient. 

Interviewer: Do you identify as male, female or other? 

Interviewee: Female. 

Interviewer: How long have you lived in the Appalachian region? 

Interviewee: All my life. 

Interviewer: Thank you for your time, do you have anything else you would like to say? 

Interviewee: No that’s all. 

 

INTERVIEW TEN-- HOCKING COUNTY: 

Interviewer: So I’ve started recording, can you please repeat that you consent so that I have it 

recorded? 

Interviewee: I consent. 
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Interviewer: So how are you doing today? 

Interviewee: Fine. 

Interviewer: Do you like spending time outdoors? 

Interviewee: No. 

Interviewer: How do you feel about the current state of the environment in Appalachia? 

Interviewee: I mean, I think its fine. 

Interviewer: Do you currently do anything to protect the environment? 

Interviewee: I recycle paper. 

Interviewer: Do you think sustainable practices are important for your region? 

Interviewee: Probably. 

Interviewer: Would you like me to explain what sustainable practices are? 

Interviewee: How long will it take? 

Interviewee: About 30 seconds. 

Interviewee: Sure. 

Interviewer: Sustainable practices include things such as preserving and protecting natural 

resources through recycling and composting. 

Interviewee: Oh. 

Interviewer: Have you ever heard of Rural Action? 

Interviewee: Yes. 

Interviewer: What do you know about it? 

Interviewee: The area is taking action for our environment. 

Interviewer: Rural Action is an Appalachia-based organization that focuses on sustaining the 

local environment. This includes programs such as watershed cleanups, waste reduction 

initiatives and sustainable agriculture practices. Are you a paying member of any organization? 
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Interviewee: No. 

Interviewer: Would you ever consider becoming a paying member of Rural Action? 

Interviewee: I’d have to think about it. 

Interviewer: If you are a member of Rural Action, you receive discounts to events and 

workshops, voting privileges on Rural Action Initiatives and you receive environmental reports 

on Appalachia. Do you feel the benefits of a membership are worth the membership fee of $20 

per year? 

Interviewee: Yeah. 

Interviewer: Why do you think that? 

Interviewee: It’s not that much out of my paycheck, but I’ll be making a difference also. 

Interviewer: What benefits would you expect or rather see if you were to become a paying 

member of Rural Action? 

Interviewee: Free stuff. 

Interviewer: Would you be more likely to become a member through volunteering or by paying 

the membership fee? 

Interviewee: Paying the membership fee. 

Interviewer: If you were to pay the membership fee, would you still volunteer or solely provide 

monetary support for the organization? 

Interviewee: Probably just send money. 

Interviewer: If you were to suggest a membership price and volunteer hour requirement, what 

would they be? 

Interviewee: Um, maybe like 10 hours for the year, 10 hours for half a year, something. 

Interviewer: How about a membership price? 

Interviewee: I think $20 is reasonable. 



! ! 74!

Interviewer: Do you identify as male, female or other? 

Interviewee: Female. 

Interviewer: How long have you lived in the Appalachian region? 

Interviewee: All my life. 

Interviewer: Thank you for your time. Do you have anything else you would like to say? 

Interviewee: No. 
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Appendix C: Consent Form and Survey 

Consent Form 

Rural Action is collecting information from Appalachian residents to gauge people’s awareness 

of, interest in and perception of their organization. This research will help Rural Action assess its 

current offerings and would help them in developing programs to enhance the awareness of 

Rural Action’s programs and other offerings. 

 

We are a group of students studying Strategic Communication Capstone at Ohio University. We 

are working with Rural Action as part of our semester-long senior capstone project. We are not 

selling anything or soliciting a donation. 

 

Please participate in our project by answering the following questions. The survey will take 

approximately five minutes and is completely voluntary. You can quit the study at any 

time and you don’t have to answer any questions that you don’t want to answer. The survey data 

would be consolidated for analysis purposes. We will not retain any personal information from 

respondents other than their answers to questions and will not associate any participants with 

their individual answers. 

 

If you have any questions regarding the survey questions, feel free to email Parul Jain at 

jainp1@ohio.edu. By completing this survey, you agree that researchers can use the information 

you provide for academic and research purposes. 

 

1. Are you 18 years or older? 

a. Yes 
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b. No 

 

2. Do you agree to participate in this survey? 

a. Yes 

b. No 

 

3. Are you a permanent resident of the Appalachian area? 

 a. Yes 

 b. No 

 

4. How long have you lived or do you plan to live in the Appalachian region? 

 Less than 5 years 

 5-10 years 

 10+ years 

 Entire lifetime 

 Not sure 

5. Please select the gender you identify as. 

 Male 

 Female 

 Other 

 

6. Are you concerned about the state of the environment in Appalachia? 

 Yes 

 No 
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 I’m not sure 

 

7. Have you done anything to improve the environment? 

 Yes 

 No 

 I’m not sure 

 

8. Have you done anything to sustain the environment? 

 Yes 

 No 

 I’m not sure 

 

Please rate the level to which you agree with the following statements with 1 being strongly 

disagree and 5 being strongly agree. 

 

9. I regularly engage in recycling 

 1___2___3___4___5 

 

10. I regularly compost my trash 

 1___2___3___4___5 

 

11. I grow most of my own food. 

 1___2___3___4___5 
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12.I save energy by turning my lights off as much as possible. 

 1___2___3___4___5 

 

13. I save as much water as I can by doing things like taking shorter showers and doing larger 

loads of laundry. 

 1___2___3___4___5 

 

14. Engaging in activities that help the environment is important to me. 

 1___2___3___4___5 

 

15. I believe volunteering regularly is important. 

 1___2___3___4___5 

 

16. How would you consider contributing to improving or sustaining the environment? Choose 

as many as apply. 

 Volunteering with an environmental organization 

 Doing things independently to better your area (i.e. picking up trash in your yard,  

composting your own trash, etc.) 

 Donating to environmental efforts 

 Writing/Lobbying government officials 

 Other (Please explain) _____________________________________________________ 

 

17. Are you paying member of any organization? 

 Yes 
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 No 

 

18. Have you heard of Rural Action? 

 Yes 

 No 

 I’m not sure 

 

19. If you have heard about Rural action, how have you heard about it? (Check all that apply) 

 Radio 

 Television 

 Newspaper 

   Online 

 At a Rural Action event 

 From a Rural Action staff member 

 From a Rural Action volunteer 

 Other (Please explain) _____________________________________________________ 

 

If you have heard of Rural Action, please rank your level of agreement with the following 

statements with 1 being strongly disagree and 5 being strongly agree: 

 

20. Rural Action is an organization that fights for legislation to benefit the Appalachian 

environment. 

 1___2___3___4___5    Not sure 
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21. Rural Action is an organization that works to decrease the amount of landfill waste. 

 1___2___3___4___5    Not sure 

 

22. Rural Action is an organization that organizes watershed clean-ups in Appalachia. 

 1___2___3___4___5    Not sure 

 

23. Rural Action is an organization that works to educate young people and Appalachian citizens 

about environmental issues and ways to get involved. 

 1___2___3___4___5    Not sure 

 

24. Rural Action is an extremist group. 

 1___2___3___4___5    Not sure 

 

25. Would you ever consider becoming a paying member of Rural Action? (The $20 suggested 

membership fee includes discounts to events and workshops, voting privileges on Rural Action 

Initiatives and environmental reports on Appalachia.) 

 Yes 

 No 

 Maybe (need more information) 

 

26. If you are not interested in becoming a member of Rural Action, why not? 

 The membership is not worth $20 

 I don’t have the money 

 I don’t care about the issue 
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 Other (please explain) _____________________________________________________ 

 

27. What benefits would you expect, or rather see, if you were to become a paying member of 

Rural Action? Please check all that apply. 

 T-shirt, bag, etc. 

 Scheduled (optional) meetings to keep updated 

 Opportunities to attend national and/or regional environmental conferences 

 I am not concerned with benefits, I simply want to be involved to better the environment 

 Not sure 

 Other (please explain) _____________________________________________________ 

 

28. To become a member of Rural Action, you can either pay the membership fee, or volunteer a 

certain number of hours. If you were to pay the membership fee, would you still volunteer your 

time or solely provide monetary support for the organization? 

 Volunteer only 

 Monetary support only 

 Both 

 Not applicable 

 

29. Would you like to receive more information regarding Rural Action and its programs? 

 Yes, please contact me. 

 No, please do not contact me. 

 

30. If yes, please check all methods of communication you would like to be contacted through. 
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 Direct mail 

 Email 

 Facebook 

 Twitter 

 Phone 

  

31. If you would like to be contacted, please leave your name, as well as your home address, 

email address, Facebook information, Twitter information, or telephone number in the space 

below. 

_______________________________________________ 

_______________________________________________ 

_______________________________________________ 
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Appendix D: Survey with Results 

3. Are you a permanent resident of the Appalachian area? 

 a. Yes 

 b. No 

 

Average: N/A 

Frequencies: Yes: 42, No: 9. 

Minimum: 9 (No) 

Maximum: 42 (Yes) 

 

42 of the respondents are permanent residents of the Appalachian area, nine are not permanent 

residents. This equates to 82% of the 51 participants living as permanent residents of the 

Appalachian area. 

 

4. How long have you lived or do you plan to live in the Appalachian region? 

 Less than 5 years 

 5-10 years 

 10+ years 
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 Entire lifetime 

 Not sure 

 

Average: N/A 

Frequencies: Less than 5 years: 3, 5-10 years: 5, more than ten years: 15, Entire lifetime: 

16, Not sure: 3 

Minimum: 3 (Not sure) 

Maximum: 16 (Entire lifetime) 

 

24% (12) of participants have lived in Appalachia less than 5 years, 10% (5) have lived in 

Appalachia between 5 and ten years, 29% (15) have lived in Appalachia for ten or more years, 

and 31% (16) have lived in Appalachia their entire lives. 6% (3) were not sure how long they 

have lived or plan to live in the Appalachian region. 

 

5. Please select the gender you identify as. 

 Male 

 Female 

 Other 
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Average: N/A 

Frequencies: Male: 20, Female: 30, Other: 1 

Minimum: 1 (Other) 

Maximum: 30 (Female) 

 

39% (20) of participants identified as male, 59% (30) identified as female and 2% (1) identified 

their gender as other. 

 

6. Are you concerned about the state of the environment in Appalachia? 

 Yes 

 No 
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 I’m not sure 

Average: N/A 

Frequencies: Yes: 40, No: 8, Not Sure: 3 

Minimum: 3 

Maximum: 40 

 

78% of participants are concerned about the state of the environment in Appalachia, 16% percent 

were not concerned and 6% percent were not sure about the state of the environment in 

Appalachia. 

 

7. Have you done anything to improve the environment? 

 Yes 

 No 

 I’m not sure 

 

Frequencies: Yes: 39, No: 10, Not sure: 2 

Minimum: 2 (Not sure) 

Maximum: 39 (Yes) 
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Average: N/A 

 

76% of participants have done something to improve the environment, 20% have not done 

anything to improve the environment, and 4% are not sure if they have done anything to improve 

the environment. 

 

8. Have you done anything to sustain the environment? 

 Yes 

 No 

 I’m not sure 

 

Average: N/A 

Frequencies: Yes: 29, No: 10, Not Sure: 12 

Minimum: 10  (No) 

Maximum: 29 (Yes) 
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57% of respondents have done something to sustain the environment, 20% have not done 

anything to sustain the environment, and 23% are not sure if they have done anything to sustain 

the environment. 

 

Please rate the level to which you agree with the following statements with 1 being strongly 

disagree and 5 being strongly agree. 

 

9. I regularly engage in recycling 

 1___2___3___4___5__ 

 

 

Average:  With strongly disagree being “1” and strongly agree being “5,” the average is 3.6. This 

means that the average respondent agrees slightly with the statement in the question. 

 

Frequencies: Strongly Agree: 16, Agree: 15, Neutral: 9, Disagree: 6, Strongly Disagree: 5 

Maximum: 16 (Strongly Agree) 

Minimum: 5 (Strongly Disagree) 
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60% of respondents regularly engage in recycling, 18% are neutral, and 22% do not regularly 

engage in recycling. 

 

10. I regularly compost my trash 

 1___2___3___4___5__ 

 

 

Average: 2.67 

Frequencies: Strongly Agree: 9, Agree: 7, Neutral: 10, Disagree: 8, Strongly Disagree: 17 

Maximum: 17 (Strongly Disagree) 

Minimum: 7 (Agree) 

 

49% of respondents do not regularly compost their trash, 20% are neutral, and 31% regularly 

compost their trash. On average, respondents disagree with the statement, “I regularly compost 

my trash.” 

 

11. I grow most of my own food. 

 1___2___3___4___5__ 
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Average: 1.86 

Frequencies: Strongly Agree: 3, Agree: 4, Neutral: 5, Disagree: 10, Strongly Disagree: 29 

Maximum: 29 (Strongly Disagree) 

Minimum: 3 (Agree) 

 

76% of respondents do not grow most of their own food, 10% are neutral, and 14% do grow 

most of their own food. On average, respondents disagree with the statement, “I grow most of 

my own food.” 

 

12. I save energy by turning my lights off as much as possible. 

 1___2___3___4___5__ 
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Average: 4.19 

Frequencies: Strongly Agree: 25, Agree: 16, Neutral: 6, Disagree: 3, Strongly Disagree: 1 

Maximum: 25 (Strongly Agree) 

Minimum: 1 (Strongly Disagree) 

 

80% of respondents save energy by turning their lights off as much as possible, 12% are neutral, 

and 8% do not save energy by turning their lights off as much as possible. On average, 

respondents agree with the statement, “I save energy by turning my lights off as much as 

possible.” 

 

13. I save as much water as I can by doing things like taking shorter showers and doing larger 

loads of laundry. 

 1___2___3___4___5__ 
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Average: 3.92 

Frequencies: Strongly Agree: 17, Agree: 20, Neutral: 9, Disagree: 3, Strongly Disagree: 2 

Maximum: 20 (Agree) 

Minimum: 2 (Strongly Disagree) 

 

73% of respondents save as much water as they can by doing things like taking shorter showers 

and doing larger loads of laundry, 18% are neutral, and 9% do not save water as possible. On 

average, respondents agree with the statement, “I save as much water as I can by doing things 

like taking shorter showers and doing larger loads of laundry.” 

 

14. Engaging in activities that help the environment is important to me. 
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 1___2___3___4___5__

 

Average: 3.49 

Frequencies: Strongly Agree: 11, Agree: 13, Neutral: 19, Disagree: 6, Strongly Disagree: 2 

Maximum: 19 (Neutral) 

Minimum: 2 (Strongly Disagree) 

 

47% of respondents believe engaging in activities that help the environment is important to them, 

37% are neutral, and 16% do not believe engaging in activities that help the environment is 

important. On average, respondents were neutral toward the statement, “Engaging in activities 

that help the environment is important to me.” 

 

15. I believe volunteering regularly is important. 

 1___2___3___4___5__ 
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Average: 3.27 

Frequencies: Strongly Agree: 7, Agree: 13, Neutral: 20, Disagree: 9, Strongly Disagree: 2 

Maximum: 20 (Neutral) 

Minimum: 2 (Strongly Disagree) 

 

39% of participants believe volunteering is regularly important, 39% are neutral, and 22% do not 

believe volunteering regularly is important. On average, respondents were neutral toward the 

statement, “I believe volunteering regularly is important.” 

 

16. How would you consider contributing to improving or sustaining the environment? Choose 

as many as apply. 

 Volunteering with an environmental organization 

 Doing things independently to better your area (i.e. picking up trash in your yard,   

composting your own trash, etc.) 

 Donating to environmental efforts 

 Writing/Lobbying government officials 

 Other (Please explain)_______________________________________________ 
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Frequencies: Other: 2, Writing/Lobbying Government: 7, Donating: 21, Independently: 38, 

Volunteering with organization: 22. 

Maximum: 38 (Independently) 

Minimum: 2 (Other) 

 

42% of participants consider contributing to improving or sustaining the environment 

independently, 24% consider donating, 24% consider volunteering with an organization, 8% 

consider writing/lobbying the government, and 2% chose other. 

 

17. Are you paying member of any organization? 

 Yes 

 No 
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Frequencies: Yes: 19, No: 32 

Maximum: 32 

Minimum: 19 

 

63% of respondents are paying members of an organization and 37% are not paying members. 

 

18. Have you heard of Rural Action? 

 Yes 

 No 

 I’m not sure 

 

Frequencies: Yes: 24, No: 21, Not Sure: 6. 
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Maximum: 24 (Yes) 

Minimum: 6 (Not sure) 

 

47% of respondents have heard of Rural Action, 41% have not heard of Rural Action, and 12% 

are not sure if they have heard of Rural Action. 

 

19. If you have heard about Rural action, how have you heard about it? (Check all that apply) 

 Radio 

 Television 

 Newspaper 

   Online 

 At a Rural Action event 

 From a Rural Action staff member 

 From a Rural Action volunteer 

 Other (Please explain)________________________________________________ 
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Frequencies: Other: 9, Volunteer: 12, Staff Member: 8, RA event: 4, Online: 11, Newspaper: 14, 

TV: 3, Radio: 7. 

Maximum: 14 (Newspaper) 

Minimum: 3 (TV) 

 

21% of participants heard about Rural Action from Newspapers, 18% from word-of-mouth by 

volunteers, 16% from online sources, 12% from word-of-mouth by staff members, 10% from 

radio, 6% from a Rural Action event, 4% from TV, and 13% indicated they heard about Rural 

Action from sources not listed here. 

 

If you have heard of Rural Action, please rank your level of agreement with the following 

statements with 1 being strongly disagree and 5 being strongly agree: 

 

20. Rural Action is an organization that fights for legislation to benefit the Appalachian 

environment. 

 1___2___3___4___5__    Not sure

 

Average: 2.81 (Not including “Not Sure”) 
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Frequencies: Strongly Disagree: 1, Disagree: 5, Neutral: 6, Agree: 4, Strongly Agree: 0, Not 

Sure: 24 

Maximum: 24 (Not Sure) 

Minimum: 0 (Strongly Agree) 

 

60% of respondents are not sure if Rural Action is an organization that fights for legislation to 

benefit the Appalachian environment, 10% believe Rural Action fights for legislation, 15% are 

neutral, and 15% do not believe Rural Action fights for legislation. On average, the respondents 

who had an opinion (did not choose “Not Sure”) were neutral toward the statement “Rural 

Action is an organization that fights for legislation to benefit the Appalachian environment.” 

 

21. Rural Action is an organization that works to decrease the amount of landfill waste. 

 1___2___3___4___5__    Not sure

 

Average: 3.91 (Not including “Not Sure”) 

Frequencies: Strongly Disagree: 1, Disagree: 0, Neutral: 6, Agree: 8, Strongly Agree: 7, Not 

Sure: 17. 

Maximum: 17 (Not Sure) 
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Minimum: 0 (Disagree) 

 

44% of respondents are not sure if Rural Action is an organization that works to decrease the 

amount of landfill waste, 39% of respondents believe Rural Action works to decrease landfill 

waste, 15% are neutral, and 2% do not believe Rural Action works to decrease landfill waste. On 

average, those who had an opinion (did not choose “Not Sure”) agreed with the statement, 

“Rural Action is an organization that works to decrease the amount of landfill waste.” 

 

22. Rural Action is an organization that organizes watershed clean-ups in Appalachia. 

 1___2___3___4___5__    Not sure 

 

Average: 4.16 

Frequencies: Not sure: 22, Strongly Agree: 9, Agree: 6, Neutral: 3, Disagree: 0, Strongly 

Disagree: 1. 

Maximum: 22 (Not sure) 

Minimum: 0 (Disagree) 
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54% of participants are not sure if Rural Action organizes watershed clean-ups in Appalachia, 

37% believe Rural Action organizes watershed clean-ups in Appalachia, 7% are neutral, and 2% 

do not believe Rural Action organizes watershed clean-ups in Appalachia. On average, those 

who had an opinion (did not choose “Not sure”) agreed with the statement “Rural Action is an 

organization that organizes watershed clean-ups in Appalachia.” 

 

23. Rural Action is an organization that works to educate young people and Appalachian citizens 

about environmental issues and ways to get involved. 

 1___2___3___4___5__    Not sure

 

Average: 3.79 

Frequencies: Not sure: 21, Strongly Agree: 6, Agree: 5, Neutral: 6, Disagree: 2, Strongly 

Disagree: 0 

Maximum: 21 (Not sure) 

Minimum: 0 (Strongly Disagree) 

 

53% of participants are not sure if Rural Action works to educate young people and Appalachian 

citizens about environmental issues and ways to get involved, 28% believe Rural Action 
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educates young people and Appalachian citizens, 15% are neutral, and 4% do not believe Rural 

Action educates young people and Appalachian citizens. On average, those who had an opinion 

(did not choose “Not sure”) slightly agreed with the statement “Rural Action is an organization 

that works to educate young people and Appalachian citizens about environmental issues and 

ways to get involved.” 

 

24. Rural Action is an extremist group. 

 1___2___3___4___5__    Not sure 

Average: 1.59 

Frequencies: Not sure 18, Strongly Agree 0, Agree 0, Neutral 4, Disagree 5, Strongly Disagree 

13 

Maximum: 18 (Not Sure) 

Minimum: 0 (Strongly Agree, Agree) 

 

 

45% of participants are not sure if Rural Action is an extremist group, 10% are neutral, and 45% 

do not believe Rural Action is an extremist group. On average, those who had an opinion (did 
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not choose “Not sure”) disagreed fairly strongly with the statement “Rural Action is an extremist 

group.” 

 

25. Would you ever consider becoming a paying member of Rural Action? (The $20 suggested 

membership fee includes discounts to events and workshops, voting privileges on Rural Action 

Initiatives and environmental reports on Appalachia.) 

 Yes 

 No 

 Maybe (need more information) 

 

 

Average: N/A 

Frequencies: 11 Yes, 16 No, 23 Maybe 

Maximum: 23 (Maybe) 

Minimum: 11 (Yes) 
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46% of participants indicated they would maybe consider becoming a paying member of Rural 

Action, 32% said they would never consider becoming a member, and 22% said they would 

consider becoming a paying member. 

 

26. If you are not interested in becoming a member of Rural Action, why not? 

 The membership is not worth $20 

 I don’t have the money 

 I don’t care about the issue 

 Other (please explain) _______________________________________________ 

 

 

Average: N/A 

Frequencies: Other 9, I don’t care about the issue 5, I don’t have the money 12, The membership 

is not worth $20 6. 

Maximum: 12 (I don’t have the money) 

Minimum: 5 (I don’t care about the issue) 

 



! ! 105!

38% of participants claimed to have insufficient money to become a member of Rural Action, 

19% do not believe the membership is worth $20, 16% claimed they are not interested because 

they do not care about the issue, and 27% are not interested for a reason not listed here. 

 

27. What benefits would you expect, or rather see, if you were to become a paying member of 

Rural Action? Please check all that apply. 

 T-shirt, bag, etc. 

 Scheduled (optional) meetings to keep updated 

 Opportunities to attend national and/or regional environmental conferences 

 I am not concerned with benefits, I simply want to be involved to better the environment 

 Not sure 

 Other (please explain)_______________________________________________ 

 

Average: N/A 

Frequencies: Other: 3, Not sure: 8, I am not concerned with benefits I simply want to be involved 

to better the environment: 16, Opportunities to attend national and/or regional environmental 

conferences: 7, Scheduled (optional) meetings to keep updated: 11, T-shirt, bag, etc.: 14. 
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Maximum: 16 (I am not concerned with benefits, I simply want to be involved to better the 

environment) 

Minimum: 

 

27% of respondents said they are not concerned with Rural Action benefits because they simply 

want to be involved to better the environment, 24% of respondents said they would like to see t-

shirts or bags as a paying member of Rural Action, 19% of respondents said they would like 

scheduled meetings to keep updated, 14% said they were not sure, 12% said they would like to 

attend national or regional conferences, 0.5% said other. 

 

28. To become a member of Rural Action, you can either pay the membership fee, or volunteer a 

certain number of hours. If you were to pay the membership fee, would you still volunteer your 

time or solely provide monetary support for the organization? 

 Volunteer only 

 Monetary support only 

 Both 

 Not applicable 
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Average: N/A 

Frequencies: Volunteer only: 9, Monetary support only: 8, Both: 14, Not Applicable: 17 

Maximum: 17 (Not Applicable) 

Minimum: 8 (Both) 

 

If participants were to pay the membership fee 35% of respondents answered not applicable, 

29% of respondents answered they would do both volunteer and pay, 19% of respondents 

answered they would only volunteer, and 17% of respondents answered they would volunteer 

only. 

 

29. Would you like to receive more information regarding Rural Action and its programs? 

 Yes, please contact me. 

 No, please do not contact me. 

 

 

Average: N/A 

Frequencies: No: 35, Yes: 7 

Maximum: 35 (No) 



! ! 108!

Minimum: 7 (Yes) 

 

83% of participants would not like to receive more information regarding Rural Action, 17% of 

participants would like to receive more information regarding Rural Action. 

 

30. If yes, please check all methods of communication you would like to be contacted through. 

 Direct mail 

 Email 

 Facebook 

 Twitter 

 Phone 

 

 

Average: N/A 

Frequencies: Email: 8, Direct Mail: 2, Facebook: 2 

Maximum: 8 (Yes) 

Minimum: 0 (phone, twitter) 
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67% of participants would like to be contacted via email, 17% of participants would like to be 

contacted via Facebook, and 17% of participants would like to be contacted by direct mail. 

 

31. If you would like to be contacted, please leave your name, as well as your home address, 

email address, Facebook information, Twitter information, or telephone number in the space 

below. 

 

_______________________________________________ 

_______________________________________________ 

_______________________________________________ 


